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For business organizations, creating meaningful online connections with the audience is usually important. For this reason, companies often engage in social media marketing to particularly engage with their consumers (Kaplan and Michael Pg. 60). Ideally, this would allow them to receive feedback about their brand and products. It is essential to note that various social media sites such as Facebook and Twitter have proven to be effective sites that allow companies to build and market their brands because companies are able to connect with their potential customers. Notably, with the recent advancement in social media engagement, companies can now communicate in real-time with consumers and let their voices and concerns be heard. 
Through social engagements, consumers can voice their opinions and concerns regarding a particular’s company’s products and services. Arguably, this allows the business organizations and companies to make necessary adjustments in their operations to particularly suit the consumers' preferences and needs (Stelzner Pg. 8). In essence, companies can become successful in their marketing departments understand the critical role played by social media sites. Besides the other avenues through which an organization can receive feedbacks, social media sites continue to act as essential channels through which organizations can learn more about their products and services from a consumer’s perspective. 
Understandably, through the connection between business organizations and potential customers, companies are able to enhance their exposure in the market. Social media increases the amount of exposure a brand receives and increases traffic. Social media also helps to develop loyal fans and generates leads. Having a strong social media presence allows a brand to develop business partnerships, reduce marketing costs and improve sales. Social media sites such as Facebook for instance have over 250 million active users worldwide. 
Additionally, based on statistics, approximately 100 tweets are done in a second globally; these figures are indicative of the enormity associated with these social networking sites that consequently give business organizations the ability to communicate powerfully. Social media extends an organization's reach beyond its locality. Focusing on enhancing an organization’s reach and popularity, social media can expose an organization to international customers who love your products and need more of them (Sajid n.p). Failure to establish a strong social media presence may consequently limit a company’s chances of finding and linking up with these customers.  
 In this sense, social media marketers can use the large numbers on social media sites to the advantage of the business organization. It is usually possible for a company to stamp a global presence more quickly using social networking sites. It is essential to understand that one of the most effective ways of establishing and maintaining social media presence is to connect with authentic, active and engaging company influencers whose main role would focus on building a company’s brand and most importantly engaging with the public in a positive manner (Huy and Andrew Pg. 73). Lack of consistency in a company’s brand may create a disconnect between the company and the audience. In essence, it is essential to understand that social media sites are actually valuable sites that allow companies to engage with their audience regularly and make their posts more personal. Company marketers need to understand that consumers usually tend to forge connections when the posts are sincere, diverse and authentic. 
In this understanding, it is worth noting that social media sites provide companies with the opportunity to engage their audiences on social media with questions and calls to action. Besides enhancing the company’s brand, this strategy also ensures to make consumers believe that the concerns are heard and their opinions matter. 
Admittedly, this trusting relationship between consumers and the companies is also beneficial because it enables the companies to produce meaningful content on a regular basis that relates to the consumers. Brands that connect using social media can give real-time responses to consumers, generate more leads and create more meaningful connections. When brands connect in meaningful ways with their consumers, they come out on top.
It is the desire of every business organization to try and maintain a competitive edge against its competitors. In this understanding, companies without active social media sites risk missing out on numerous marketing opportunities. Interaction with the target market remains one of the key ways through which social media enhances the success of business organizations. As a CEO or a company marketer, going through the social media post by consumers can allow you to get an accurate insight into what the consumers really need. Consequently, this allows the companies to formulate marketing strategies that address the needs of the customers. When you have a social media presence and you make it easier for the audience to find and connect with you, then you are more likely to upsurge customer retention and customer loyalty. 
Ideally, developing and maintaining a loyal customer base remains one of the key objectives of any profit-minded business organization. It is important for companies to constantly engage consumers to develop positive bonds with them. Social media is not just limited to introducing your product, it is also a leading platform for promotional campaigns. A customer sees these platforms as service channels where they can directly communicate with the business. Company executives need to understand that advertisements and marketing through social media sites tend to be cheap compared to the other conventional means of advertising. 
For this reason, it is possible for an organization to grow an audience with a considerably smaller budget. Social media is not only considered one of the least expensive ways of marketing but also the most readily available marketing tool for younger companies and organizations. 
Effective strategies with consistency in social media are the only requirements to help an organization increase traffic on its social media pages. This means that even if you have a smaller budget for advertisements, you can help your business on these social networking forums, where through increased marketing, the process of digital growth for your brand quickens. It is common knowledge that when people know nothing little about your business then it is not possible for them to become your customers. Social media increases the amount of exposure a brand receives and increases traffic. It boosts your visibility among the audience, letting you reach a large section of customers in a short span of time. With a focus on potential customers, you can determine which social media channels are the best fit for your brand.
Evidence drawn from pieces of past research indicates that consumers tend to engage in repeated purchases from trusted brands. Ideally, there exists a direct correlation between trust, perceived effectiveness by the consumers and the intention to buy. Creating trust through social media sites allows consumers to trust an organization’s products consequently making an impact on their buying preferences (Clapperton n.p). In addition, to maintain long-term business credibility, customer satisfaction is usually necessary. When customers see your brand posts on social media, especially your customer interaction and quality of content, naturally it will build a positive image in their minds. Providing original content and interacting with your customers prove that your business really cares about them. It is through this process; brands can effectively build authority.

Building brand authority for companies is usually important if an organization intends to establish a lasting consumer base. To be able to achieve this perfectly, companies are required to implement effective social media plans and strategies to attract and maintain consumers. Arguably, consumers who get attracted to specific brands due to highly effective social media engagement posts usually tend to stay forever with the company. Also. As the company brand grows, the consumer base is also expected to grow along with it because of its continued influence on more and more users. Notably, this would result in the success of that particular business. According to 2019 statistics on social media, there are close to 3.2 billion social media users globally. Notably, this is representative of almost 42% of the total population. This research indicates that on average a user spends up to 2 hours a day on social media sites (Coles n.p). For this reason, the efforts implemented by social media marketers cannot go in vain especially if they implement effective business strategies to advertise and promote their products and services. 
Even though all the social media sites have proven beneficial to marketing influencers, it is important to note that focusing particularly on a single platform may give you the best return on investment. For this reason, managers and company executives are required to craft out observably unique content for each platform. Companies may focus on particular platforms for example by having live customer service on select media sites. According to HubSpot, close to 80% of Twitter users usually expect replies within one hour, however, this is usually not the case (Mohammadian and Marjan Pg. 59). In essence, companies that decide to fill this need may succeed and consequently surpass their competitors in no time. 
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